
FEDERAL COMMU NICATIONS COMM ISSION 

W ASH INGT ON 

OF'F'tCE 01" 
THE CHAIRMAN 

The Honorable Debbie Dingell 
U.S. House of Representatives 
116 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congresswoman Dingell: 

March 10, 2016 

Thank you for your letter mging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate yom sharing them 
with me. 

As your letter indicates, the cwTent definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect yom suggestion. 

Since becoming Chairman. of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the cutTent "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

Sincere?£L 
Tom Wheeler 



FED ERAL COMMU N ICATIO N S C O MM ISSION 

W ASH ING T O N 

OFFICE OF 
•HE CHAIR MAN 

The Honorable Lloyd Doggett 
U.S. House of Representatives 
2307 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Doggett: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political adve11ising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an adve11isement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-;:;Mf<-L 
Tom Wheeler 



FEDERAL COMMUNICATIONS COMMISSION 

W AS HI NGTON 

OFFICE OF 

THE CHAIRMAN 

The Honorable Mike Doyle 
U.S. House of Representatives 
239 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congressman Doyle: 

March 10, 2016 

Thank you for your letter urging the Commi.ssion to ensure the full disclosw-e of sponsors 
of political advertisements. Your views are very imp01iant, and I appreciate your sharing them 
with me. 

As your letter indicates, the cunent definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission ' s online public inspection file database. As of July 2014, television broadcasters 
are required to identify an adve1iisement's sponsor. Furtherz on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current ''editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go fa1ther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-;;My_l 
Tom Wheeler 



F EDER A L COMM U NICATI O N S C O M M ISSION 

W ASHI NGTON 

OFFICE OF 
THE C HAIRMAN 

The Honorable Tammy Duckworth 
U.S. House of Representatives 
I 04 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congresswoman Duckworth: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of pol.itical advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. 1 
understand you be! ieve we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chainnan of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue adve1tising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

Tkifc-L 
Tom Wheeler 



FEDERAL COMMUNICATIONS COMMISSIO N 

W ASHINGTON 

O FFICE OF 
THE CHA I RMAN 

The Honorable Donna Edwards 
U.S. House of Representatives 
2445 Raybw-n House Office Building 
Washington, D.C. 20515 

Dear Congresswoman Edwards: 

March 10, 2016 

I 
Thank you for your letter urging the Commi~ion to ensure the full disclosure of sponsors 

of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chafrman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission ' s online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Fwiher, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TY providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-i2JJ~l 
Tom Wheeler 



FEDERAL C O MMUNICATIONS C O MMISSION 

W AS HI NGT ON 

OFFICE OF 
THE CHAIRMAN 

The Honorable Keith Ellison 
U.S. House of Representatives 
2263 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Ellison: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the foll disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the cunent definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and 1 respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public' s 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political adve1tising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the cunent "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-;;Mfc-L 
Tom Wheeler 



F E DERAL C O MMUNICAT ION S C O MMISSIO N 

W ASH INGT O N 

OFFICE OF 
THE CHAIRMAN 

The Honorable Eliot L. Engel 
U.S. House of Representatives 
2462 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Engel: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial controP' is the sponso1ing 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission' s online public inspection fi le database. As of July 2014, television broadcasters 
are required to identify an adve1tisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast rad io licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

~M~L 
Tom Wheeler 



F EDE RAL C O MM UN ICATIONS C O MM ISSION 

W ASHI NGT O N 

OFFICE: OF 
THE CHA IR MA N 

The Honorable Anna G. Eshoo 
U.S. House of Representatives 
241 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congresswoman Eshoo: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization . The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

~ 
Since becoming Chailman of the Commission, I have focused on expanding the public's 

access to information about political adve1tising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission' s online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement' s sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators , 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-;lk1-L 
Tom Wheeler 



F EDERAL COMMUNICATIONS COMMISSION 

W ASHINGTON 

O F FICE OF 

TH E C H A IRM A N 

The Honorable Elizabeth Esty 
U.S. House of Representatives 
405 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congresswoman Esty: 

March 10, 2016 

Thank you for your Jetter urging the Commission to ensure the fu ll disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your Jetter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public' s 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection fi le database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the onJine fi le requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
wi ll shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your v iews with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

TMfc_L 
Tom Wheeler 



FEDERAL COMMUNICATIONS COMM ISSION 

WASH INGTON 

OFFICE OF 
THE CHAIRMAN 

The Honorable Sam Fall" 
U.S. House of Representatives 
1126 Longworth House Office Building 
Washington, D.C. 20515 

Dear Congressman Farr: 

March 10, 2016 

Thank you for your letter w·ging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the cunent definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, 1 have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission' s online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online tile requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the cwTent "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
signHicant statement, the significance of which is not lost. 

TMfc-l 
Tom Wheeler 



FEDERAL COMMUNICATIONS COMMISSION 

W AS HI NGTON 

OFFICE OF 
rHE CHAIRMAN 

The Honorable Chaka Fattah 
U.S. House of Representatives 
2301 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Fattah: 

March 10, 2016 

Thank you for yow- letter urging the Commission to ensure the full disclosw-e of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter inclicates, the current definition of "edjtorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an adve11isement' s sponsor. Fw1her, on January 28, 20 16, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the cu!1'ent "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-i:~L 
Tom Wheeler 



F E D ERAL C O MMUN ICAT IO N S C O M M ISSION 

WAS HI NGT ON 

O FFIC E O F 
THE CHA IR MA N 

The Honorable Lois Frankel 
U.S. House of Representatives 
1037 Longworth House Office Buj]ding 
Washington, D.C. 205 15 

Dear Congresswoman Frankel: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and l appreciate your sharing them 
with me. 

As your Jetter indicates, the current definition of "editorial control" is the sponsoring 
organization. T he Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chainnan of the Commission, I have focused on expanding the public ' s 
access to information about political advertising . . For example, by broadening the universe of 
entities required to disclose the sponsor.i ng organization of political advertising in the 
Commission 's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement' s sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satelli te TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fu lly that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. T he fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

Sincerely, I j / 
J;:UJ!r<I~ 
Tom Wheeler 



F EDERAL COMMUNICATIONS COMMISSION 

W ASH INGTON 

OF'F'ICE: OF' 

THE CHA I RMAN 

The Honorable Marcia L. Fudge 
U.S. House of Representatives 
2344 Rayburn House Office Building 
Washfogton, D.C. 20515 

Dear Congresswoman Fudge: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very impo1iant, and I appreciate your sharing them 
with me. 

As your letter indicates, the cunent definition of "editorial contTOl" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you bel ieve we should conduct such a proceeding, and I respect your suggestion. 

-Since becoming Chairman of the Commission, I have focused on expanding tbe public' s 
access to inf01matjon about political advertising. For example, by broadenjng the universe of 
entities required to disclose the sponsoring organization of political adverti sing in the 
Commission' s online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
sate llite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
wjJJ shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

~~L 
Tom Wheeler 



FEDERAL COMMUNICATI ONS COMMISSION 

WASH INGTON 

OFFICE OF 

THE CHAIRMAN 
March 10, 2016 

.__._. __ 

The Honorable John Garamendi 
U.S. House of Representatives 
2438 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Garamendi: 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of poli tical adve11isements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and J respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public 's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection fi le database. As of July 2014, television broadcasters 
are required to identify an adve1tisement' s sponsor. Fmther, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the cunent "editorial. control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

TM~L 
Tom Wheeler 



FEDERAL COMMUNICATIONS COMMISSION 

W AS HI NGTON 

O F FICE O F 
THE CHA I RMAN 

The Honorable Alan Grayson 
U.S. House of Representatives 
303 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congressman Grayson: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public' s 
access to infonnation about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's onJine public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Fwther, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the repo1ting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

-i?~L 
Tom Wheeler 



F EDERAL C O MMUNICATIONS C O MMISSIO N 

W AS HI NGTON 

OFFICE OF 
Tl-IE C HAIRMAN 

The Honorable Al Green 
U.S. House of Representatives 
2347 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Green: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection fi le database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

Sincerely,/ j ) 
J;:///Aicl~ 
Tom Wheeler 



F EDERAL COMMU N ICATIONS COMMISSIO N 

W ASH INGTON 

OFFICE: OF 
THE: CHAIRMAN 

The Honorable Gene Green 
U.S. House of Representatives 
2470 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Green: 

March 10, 2016 

Thank. you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and J appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a):i:oceeding to review the definition. l 
understand you believe we should conduct such a procee~ng, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have'4>cused on expanding the public' s 
access to info1mation about political advertising. For example,by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection file database. As of July 2014"-television broadcasters 
are required to identify an advertisement's sponsor. Further, on JanuarY'4_8, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees." 

These new rules expand the reporting under the cun-ent "editorial control" definition and 
will shine more sunlight on political and issue advertising. J appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 1 70 members of congress is a 
significant statement, the significance of which js not lost. 

-iliJY-L 
Tom Wheeler 



FEDERAL COMMU NICATIO N S COMMISSION 

W ASH INGTON 

OFFICE OF 
THE CHAIRM AN 

The Honorable Raw M. Grijalva 
U.S. House of Representatives 
151 1 Longworth House Office Building 
Washington, D.C. 20515 

Dear Congressman Grijalva: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Yow· views are very impo1tant, and I appreciate your sharing them 
with me. 

As your letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, 1 have focused on expanding the public's 
access to infonnation about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political adve11ising in the 
Commission' s online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not Jost. 

-;;;ktL 
Tom Wheeler 



FEDERAL COMM UN IC ATIONS COMMISSION 

W ASH INGTON 

O FF'ICE OF' 

THE CHA IR MA N 

The Honorable Luis V. Gutierrez 
U.S. House of Representatives 
2408 Rayburn House Office Building 
Washington, D.C. 20515 

Dear Congressman Gutienez: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political adve1tisements. Yow· views are very imp01tant, and I appreciate your sharing them 
with me. 

As your Jetter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission bas yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becomjng Chairman of the Commission, I have focused on expanding the public's 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rules to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the cunent "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing your views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

~M~L 
Tom Wheeler 



FED ERAL COMMUNICATIONS C O MMISSION 

W ASHINGTON 

O FFICE OF' 
THE CHAI R M A N 

The Honorable Janice Hahn 
U.S. House of Representatives 
404 Cannon House Office Building 
Washington, D.C. 20515 

Dear Congresswoman Hahn: 

March 10, 2016 

Thank you for your letter urging the Commission to ensure the full disclosure of sponsors 
of political advertisements. Your views are very important, and I appreciate yow: sharing them 
with me. 

As yow- letter indicates, the current definition of "editorial control" is the sponsoring 
organization. The Commission has yet to conduct a proceeding to review the definition. I 
understand you believe we should conduct such a proceeding, and I respect your suggestion. 

Since becoming Chairman of the Commission, I have focused on expanding the public ' s 
access to information about political advertising. For example, by broadening the universe of 
entities required to disclose the sponsoring organization of political advertising in the 
Commission's online public inspection file database. As of July 2014, television broadcasters 
are required to identify an advertisement's sponsor. Further, on January 28, 2016, the 
Commission adopted rnles to expand the online file requirements to include cable operators, 
satellite TV providers, broadcast radio licensees, and satellite radio licensees. 

These new rules expand the reporting under the current "editorial control" definition and 
will shine more sunlight on political and issue advertising. I appreciate fully that you believe the 
Commission should go farther. 

Thank you for sharing yom views with us. The fact that 170 members of congress is a 
significant statement, the significance of which is not lost. 

7::k£-L 
Tom Wheeler 


